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(1) WFS_2000 MS'
MISSION STATEMENT
[Our mission is to sustain long-term profitable growth for [shareholders]s—s . rost- maw, and maintain a global
leadership position in the downstream marketing and financing of [aviation and marine fuel products and related
services] g, - y—rx ) it
[We will accomplish this by providing [exceptional valuelgs.s—ex to [customers and suppliers]y—s. rames- maey and
maintaining a corporate environment that provides [employees]s—sy rgmey- aavg With [opportunities for personal and
professional advancement]sy,  s—e= ]zt

(2) WFS_2021 MS
Our Mission
[Create value for [our business partners]s—s., rmm- s by delivering [innovative solutions and logistics]ms - —v
= through a global team of local professionals]as
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(3) DC2021_CP X bk
In everything we do, we strive for positive impact on [society and the planet]s—z . rosmets - mes
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4 WFS_1998 MS
Mission Statement
The mission of World Fuel Services Corporation is to sustain profitable growth for its shareholders over the long
term; to maintain a global leadership position in aviation and marine fueling services and a regional leadership
position in oil recycling by providing exceptional value to customers and suppliers; and to maintain a corporate
environment that provides employees with opportunities for personal and professional advancement.

(5) WFS_2011 (P 0 —Hfhk
Fueling Relationships Around the World™ at 6,000 locations in more than 200 countries and territories, our
custorers value [single supplier convenience, competitive pricing, trade credit, price risk menagement, logistical
support, fuel quality control and fuel procurement outsourcinglss.s—ex— all provided by our global team of local
professionals.

(6) WS 2019 CP
The trusted global network providing energy solutions and enabling global commerce.
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