NTYwy « T4 2a—RIZHETEHREES
—EREO ABEREIZEB L T—

b oy (BRI AR E)

1. [ZC®HIZ

ABFEL, ITFED AT 4 T ORISR T DA —T 4 U ADIHED, — I SND TV v 7« F 4 Aa—
ADREFUZE DL H B E MIE L CWDDOMNEIALMNITHZ L% H &3 %, R, 30, BEMEOT T, A—F
STV AEDREDY 2 EDLIIZEFELL TNDO0, ZOxF NBHSREICE A & TTMT 21T o 7. &, Nz
DOEHRITRD HNBTETA v — VL TWAZ LR, A—T 4 :n/mbé DIZEEHE L QO DITHEIZ R \ﬂi, KA
TR LT FRBIDNZH SN AERICH D Z L AR 5.

AITEDSHZR & T2 DIL, — KRN T 7 B A[REASLOBTBIT BEM [TV v 7 « T4 Aa—R| THD (Chen,
2019). /X7 U w7« T 4 Aa—ADREWNRFITHHL AT 4 TOSPUEALTUL, ZNET, =T 4R - TH A
(Bell, 1984) CHEHIIREER T (Fairclough, 1995) D, &, & TR 105 L%@ﬁﬂﬁ%ﬁ TR DM 2 EDER S TE
7. Lol BROZEMET DA —F 4 = ADOFEEEEE 2 T ORHASE A 5N LTHZRIEE ROR Y WE D70, £
ZTAMIZE T, A —T 4 = ADZIEDEE L FOSHUL G- 2 DL LONTT D208, BENAT 4 T 2B L TA
BINZFEE U CE A RIS, A —T 4 = ADFE L SEMT 2 1990 FRE 0 SBIECONT COSHOE LAy
W%, REOEMEGE LD, BEONEOI(ND 72 BZ FOIUIZ L D EEE LY THILD LU LT=7-DT
H5D.

2. RMABWEREICEEY HEAFR

AFEFDO/MTIE, Halliday (1985)DiERIAAIEHE S FE D 2 HAD\W T 7=. Halliday 1XS7EOREE LT, BLEHERR
HIbsRE (REBRIOERE) |, EARUESEE GELF L& FIT T 2.000BEICRBID D B |, 77 A MERAIRRE (iﬁ%laaﬁ@%ffﬁ
SOf &En&@&%%frﬁ“ﬁ% D3 OZEE L5 (Halliday & Matthiessen, 2004; Halhday, 1985; HE, 2006). AHFIE

HCSREORT NAIBREI R A Y T, (R CIW T, MIEFL OBRN LD L ICERUTHIN TN DD %uﬁf&ﬁﬁ%
ZFRIHE (mood) <2, {EBEEIZ L ETHEX YT ¢ (modality) (Z-DV \T®’\$ﬁ%ﬁo 7o, BX VT 413, G LF
EOZIRME T U CEIT 2REE27R L, THFROFIEREZRET 2 ZIE (probability) , @5 (usuality) 7> t‘oﬁké%& 74
B—Ta vk, FEEINDNE D OB A EmE (inclination) & FEE5M: (obligation) 22O EY = L—3 D2
DITRINEND. FTo, BX VT AITHEE - SE &R E 32 PRz 55, B7 (must, should) « HAZ (will, would) - 15
{iZ. (may, might, can, could) @ 3 B CHRI{ILSI TN,

o, EXFORNERIT AR, ZABOMEHOM, SUENESRZT T EEFEHEST 7 A MERICbENLDL L SN
% (Biber & Finegan, 1989; Thompson & Hunston, 2000). FE#H H |23V VTl Martin (2000) <> Martin and White (2005) OFFATER
& (Appraisal Theory)-<> Biber and Finegan (1989) (DA X > ZADAfFE72 EM T TR Y, il « A5 « B - iR - i
T - BUEEEDEE LFORMN & E T L OBREZ /R THNLE L THET LN TS, LrL, AX U RAZRLTNDE DD
HIWHISPRIZRE AKIFET DT DRFEICRIT 2L SAFER ST 5 (Biber & Finegan, 1989; Thompson & Hunston, 2000).

3. T—4

ABFZETIE, 2D, m%*ﬁ%%i@ﬁfﬁ—74i/xé:®&w%&®io FLRLTWDDONERAGNZTHZ EABR
ELTWD, =T 4 T ADERADBEL AT DI, AL, A 2 —Fy hOERKITHENA—T 4 = ANRELL

1 SRR ) 2Rl (appraisal) 13 affect, judgments, assessments <A X L ADIE, A T A B (BT 2 E AR T2 TCOSHEE
VA F L OTFRCTH D, IS RIERESTE RO EINET D H D & L THREL, FHliZ, *EARZMRERCBIRIEZEE L=,
FET T4 A2 M EEER L2 0 272D S5 1o &3 %, Attitude, Engagement, Graduation ¢ 3 S>OIENHIRIE L TS,
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AN U L 20855 20 4B D 5 B, 1998 4F, 2005 4F, 2021 AEDASME DI b A BIE:T 5 2 AW O+ 57— 213
F1 O\ THD3 FITT AU HITHLEAE Z Fortune 500 (JEH SRR AFFO 14 A GRS, TR ENOEREE
NS AR VBRSO Y 7 7 =7 MAXQDA 2 HWTZ 711 %477~

£ 1. FFFOT—2E v k

A T—4%1ID BAERE DFESK
Charter Communications Inc. CCM 99, 05,21 177,48, 184
New York Life Insurance Company NLC 98, 05,21 95,405,2
Merck & Co., Inc. MC 98, 05,21 42,91, 31
Allstate Insurance Company AS 98, 05,21 63,21,177
American Express AE 98, 05 145,254
Pfizer Inc. PZ 98,05 103,61
American International Group, Inc. AIG 98, 05 56, 69

World Fuel Services WFS 98, 05,21 159, 113, 105
Oracle oC 98,21 167,16

Tech Data Corp. TD 98, 05,21 213, 88,59
Massachusetts Mutual Life Insurance Company MM 98, 05,21 156,72, 50
Dow DC 98, 05,21 10, 129,231
Best Buy BB 98,04, 21 89, 73,67
The Coca-Cola Company CC 98, 05,21 34,215,72

AR, SAREREZ BT 20 L TEX U T 1, —AFR - AR OA, Shail & 73T 0%, RSO
TR « BRI OW T OB ZORIROZ A BT — AR we OFFRICOWT, ¥ CldA—T 4=
REEDD inclusivewe, —T 4 T AIXEDILDEERRETIET S exclusive we, B E L TOREZIR LINHDO AT
— 7RV — (BIHEER) 13ED7R super-exclusive we O 3 FEEAD we WMFHET D Z EWNVghoTz., ZDish, N\
L EDETATBHADZ T &7 o7

4. #HE

EX VT AL TE 2 OFERMEON 4 EOFX VT 41OV TH HBIBEE K, BB TEX U T o
% Wt \NBWRO BB T S 1S 27202 3D, RSN E X U T 4 ONaRERS &, 1998 FEORSENE
T, THROFEIGEEICEIT 256 L RO C b 250 2 £ EBER “will” 72 E O HEIZ < Bbhi-olic
%t L, 2021 HClE, Y—E RO B ERMEE 7~ “are committed to” 72 EDMIFHOBENE < 72> TCND 2 EDh
o7z (1), QUFENENZIRE, BEEDES ) 7 ¢ FREBZLEEMEOREChH L. £, BUEITOUT, 2005 450 2021
EOPZEMECIIG)D X 5 72 BiEE AV TR RICEBANCITEONT DB biEE S (B3 2508) .

2. EX VT 1+ OHBEE L BIE

22 1998 2005 2021
=] 0(0%) 2 (13%) 2 (12%)
A 6(29%)  6(40%) 9 (53%)
FEME 3(14%) 1 (7%) 1 (6%)
IR 943%)  5(33%) 2 (12%)
M 3(14%)  1(7%) 3 (18%)

(1) All interactions with customers, vendors, suppliers, shareholders and fellow employees will be conducted with integrity and mutual
respect.  (TD_1998)

(2) We are committed to doing the right thing. (WFS_2021)
(3) Letusintroduce you to The Coca-Cola Company you may not know. (CC_2005)

2 ZO3FERERMNBLETHOIL, HWHENSA V2 —Fy b, Av— T lpblfcleal a=lr—a U — Ve TG~ A
T4 T T DIEfEEZRT D 2 TRASH2ERCTH D LW L7790 Th 5.

3 SRMAFEENTFICA DR OV TIIATE | OB ZEA L 5.

4 F2 0 THES) 12OV THE, I (2012) 25512, RE/NCRET 2354 ST e 3TN b - 72 f- DT CTH BN Z 7=, S5fiE LHHEmRE
R, By aNIHFEZ EOFEL VT 1 OHBIEIR 2R L TN,
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2 BT B — AFR « “ARMEER OB IOV TR 3 OfERNME O, 3 AU aE L T LB S n-oNn
exclusivewe TV, FNRODO AT — 7 -V E Tkt U TREED—K & 70 o THRERFRO ARV — B ADFL O 21T - T
WA Z EWgind (4,6 O TR | F72,2005 FEthoD 2 SOFERITIEARTNEED you & super-exclusivewe DEIE
Dl e LTORENAT—7 A2 (@BE, 1EER) ([ZZ20—E 2ANELHT DR &350 5.
(5) DB super-exclusive we DIER DB TH Y, BZERDO AT —2 FRNH—"Th HHEFERIT “training courses” <> “the tools”
EEZTOMGE LTGRRR S, ZITO “we” R “owr” [IHEERZE E/R . IIRIZ, inclusive we |3 2005 £4E & 2021 4T
MR ST, (O)DKRTF RSN “our” 1 “world” & ITHEH STBEBHREIC L EF T4 —TFT 1 = AR E TR
BLEZ N5, 1 “our human existence”, “our planet” 72 & DEIHER S L7z,

K3 N\ - APHEBOHBERE L EIS

NS 1998 2005 2021
you 1 (2%) 4 (6%) 2 (2%)
super-exclusive we 3(7%) 6 (8%) 2 (2%)
exclusive we 40(91%) 59 (83%) 74 (91%)
inclusive we 0 (0%) 2 (3%) 3 (4%)

(4) Evenamiduncertain economics times, we refreshed more thirsty people with more of our products in 1998 than ever before. (CC_1998)

(5) We’ve implemented extensive training courses for gur employees, and we’ve also given them the tools they need to succeed.
(CCM_2004)
(6) Alongside our customers, we create the materials and solutions that transform our world. (DC 2021)

BRI, 324, FSIIBZENEEINTEHR L TV D LB 2 HATERG, BIRANCISWT, FE T LI EAL 10 EONEREZ 7R L
7LD THSS E¥EIMEFT AR - BlFNE, BRORH (] 7) o —EAOME - L25 (5]8) 72 EOmMBIcEINS =
ML, TBAS « R CRSNDHNEITH UEENMTEHITHD Z E iR L 725, 6

(7) We provide affordable, simple and connected protection solutions. (AS 2021)

(8) We see great room to grow our business by serving our customers exceptionally well.... (AE 2005)
# 4. HLEWECRONBIER 55, DM RO BE
No. 1998 2005 2021 No. 1998 2005 2021
1 financial (11) global (8) good (6) 1 also(6) most (6) well (3)
2 more(10) new (8) inclusive (4) 2 approximately 2)  well (3) ahead (2)
3 large (6) financial (7) sustainable (4) 3 about(2) ahead (2) forward (2)
4  global (5) more (6) global (4) 4 more(2) more (2) proactively (1)
5 other(4) strong (5) shared (3) 5 well(2) directly (2) early (1)
6  corporate (4) innovative (5) more (3) 6  properly (1) nearly (2) often (1)
7  marine (4) broad (4) digital (3) 7  publicly (1) also (2) about (1)
8  personal (4) large (4) superior (3) 8  now(l) about (1) sustainably (1)
9  mutual (3) high (3) innovative (3) 9  always(l) exceptionally (1) more (1)
10  good (3) such (3) simple (2) 10  even(l) simply (1) alone (1)

FEARFANTDOUNTIE, 1998 F-TlE, EFEDMEL (e.g. financial) <FFAE (e.g. large, global), =3 E DORLTORFH (e.g. marine) %
NI RBDHER TE 5. 2005 4R, MBSO AZ ZI RGN, BROFFHE (e.g new, innovative) (ZE KT DEE G
VY. 2021 AT, 1998 4ER° 2005 4 Chfiad S 417z “financial”y EAHIHZ, Bl ZalkEE (e.g. inclusive, shared) CEREE~D
BilfE (e.g. sustainable) (ZBIT DIBRFAHILL T\ B, F72, RO OB SIZBT 3 E R bR TE D (eg
digital, superior).

RIFINCREI LTI, 1998 FHIIFHROIEMA7~T “also” O FHPBHEECEORREE 27~ FIF (e.g. approximately, about, always)
DOREFENE L, ZOMHENE 2005 F2 B 5] &I D (e.g about, nearly). 2005 4=Cl, HEIEE XN H OO, EEHNE (eg.
directly) OFEFHAE SIS, 2021 45T, 8 2 DO & Ll L CRIA & 72288 % 7~k 3 “ahead”, “forward” OEFIZINZ,

5 R4 I Z LI Ol ) SN AR R L O D, By SNSRI HERERE R LD (3R 512V ThIA
L) .

6 AR EEN S G END Z LTI E THTSIU TR Y (Bhatia, 2010), AR LA - BlEAL £, SENMFE
R Lk LER SNz b L &2 D,
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TEAEHDORER & [FlkE, BREZIZALE T 5Bl (e.g sustainably) T2 Zkd D&M EZ <3 KBl (e.g proactively) 23HIEL LAk
HTND.

b BEE

ARFTEClE, BENABT D EEMEICRN T, A—T 4 TV ANOEBPSHOFT TED I I ITENDL DN, £, B
ROZRA—T 4 T ADBEIN Lo TEDOFIKZED X 5 722U RO D D E A GNIT 5 2 & Zikd - %A
& HBYLT 2 FBE L CTEX U 7 4 REDBERIZ DWW T2 To 720, BE¥MEOZ ITEX U 7 4« EHA GO TIHE
IRFRIPCBI R 2 IO C ZALE TOEEIY MANE L FI L LTI 2mIch o7 40 7 4 RBUTHIE L GE
DEOHRIRZLFERAZ L L, ZOBEMEIIART A F R AHERFEL L L TORFIEZ R L bIERMEITE D, AlTA Y
Y=V EFIET DAL > TR EHI BRSO DR TH B AIREERSE N S W2 5. —F, — AR+ AR
BHEOBHNDIE, Bl - —E2REE & UTREEST BILTOTARERS, 2005 4R, 2021 4 L RFRASETI O TA—T ¢
T AL OHBENNTL 7210, AR EIEE W CEREA—T ¢ = AITRFONT 72D, inclusive we % FIVNTCIR U HERAD
BERILLIZV T DL 9I1ToTe U, 2000 AERUIREA > 22— bR UFRDO ATFOVER 82122 LA —T 4
TUADEINUIZZ E VDI DI RAR L TOD LB X DIVD. 1998 FHIRITREADSFLTH Y, ARSI THD L iF
ZA—F 4 U AR AR O L DI RO TOZ AIREMEASE . 2 9 LIEROISEIT D A7 TRA—F 1 =
Y ADEATL, MERSNTEX ) T 4 BMEROEFLGEEICET 20 &R 2o h—e20FBUBIT 2 b0 (&
) ~EZB L LT2Z R0, TEAFHFCRIENS, MECCHIE L O OREE KT L O H 07208 0 RBEREA~OREZ R T
DO~EFAELTZ L EBBRL TS N2 D, BEDOSHAIILD ETH T Y v « T4 Aa—ADRERIBNT, &
BROA—T 1 T AT & EFE BIRWKRBOIHENRE B D AfREMEZ IR LTV 5.

ARFFETIIRE L < fiku7ou s, B RICEHBA7 24— ¢ =2 ADOZEMECARRFENY, AT R SRS OMIC S, 35
EOMBEIZHEHR L TD EB X TD. S 1998 TR ST, « h—E R DR, “technology” 72
OSBRI —FETE LD OLNDHIR ENHER SN TNDT SF513, 4 - Bl EOFBEEHE ST 7 X MERLH & DT
HPFAZ T T FETH S, Eiz, AREIIEHEDOFREOIALRCFEREDA—T 4 = ADWNRZ2 EIFBE TE TRV,
SO E ZDOERNZOWTEHE L VISR T L TS R H D LEZ TWD.
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